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«We Bring Good Things To Life”
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what the story Is all
about



A Framework For Buy-In
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Second Step

Develop your storyline in three
chapters that target your audience’s

agenda

What are the needs, wants and
future goals?

In the future you are projecting,
what are the three most important
ways In which this agenda will be
fulfilled?
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~ Hour of the Day







“Thank You...
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“...again ARMA members for your gracious attention and
response to the latest presentation. Please feel free to
contact me directly should you need additional information
and/or materials to share with your organization. | would
also be most pleased to assist you with needs
assessments. | look forward to future presentations and
workshops. If there are specific topics you would like to
see and/or learn more about, drop me an email with your
suggestions and check back to the Boston Chapter web
site for future events!”
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